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HEY, 'M BASIYA BINDA, A DIGITAL MARKETING STRATEGIST
PASSIONATE ABOUT HELPING BRANDS BUILD A STRONG ONLINE
PRESENCE. THROUGH SEO, SOCIAL MEDIA MARKETING, CONTENT
STRATEGY, AND PAID ADVERTISING, | CREATE RESULT-ORIENTED
MARKETING CAMPAIGNS THAT DRIVE ENGAGEMENT, INCREASE
VISIBILITY, AND SUPPORT BUSINESS GROWTH.



Fducation

2021-2024 2026

MALABAR INSTITUTE OF PARAMEDICAL SCIENCE , NILAMBUR BEEGAINS ACADEMY , MALAPPURAM

COMPLETED STUDIES IN MEDICAL SCIENCE AND PARAMEDICAL COMPLETED PROFESSIONAL TRAINING IN DIGITAL MARKETING,
EDUCATION, GAINING STRONG ANALYTICAL RESEARCH, AND GAINING PRACTICAL KNOWLEDGE IN SOCIAL MEDIA
COMMUNICATION SKILLS. THIS EDUCATIONAL BACKGROUND HAS MARKETING, BRANDING, CONTENT STRATEGY, SEO, META ADS,
ENHANCED MY ABILITY TO APPROACH CHALLENGES STRATEGICALLY AND DIGITAL CAMPAIGN MANAGEMENT.

AND CONTRIBUTE EFFECTIVELY IN THE DIGITAL MARKETING FIELD.



MANAGED SOCIAL MEDIA ACCOUNTS,
DIGITAL MARKETING INTERN  ASSISTED IN SEO OPTIMIZATION, CONTENT
TR AT CREATION, AND DIGITAL MARKETING
CAMPAIGNS. SUPPORTED BRAND GROWTH
THROUGH AUDIENCE ENGAGEMENT AND
ONLINE VISIBILITY STRATEGIES.

' CONDUCTED KEYWORD RESEARCH, ON-
PAGE SEO OPTIMIZATION, BLOG CONTENT
SEO & CONTENT CREATION, AND WEBSITE PERFORMANCE
MARKETING IMPROVEMENTS TO INCREASE SEARCH
ENGINE RANKINGS AND ORGANIC TRAFFIC.

ON HELPING BRANDS GROW THROUGH EFFECTIVE SOCIAL MEDIA MARKETING,
SEO, CONTENT CREATION, AND PERFORMANCE-DRIVEN CAMPAIGNS. DEDICATED

TO BUILDING STRONG ONLINE VISIBILITY AND MEANINGFUL AUDIENCE HANDLED SOCIAL MEDIA MANAGEMENT,

CONTENT STRATEGY, BRANDING, META ADS
ENGAGEMENT. FREELANCE DIGITAL : :
VIARKETING PROJECTS  CAMPAIGNS, AND DIGITAL MARKETING

SOLUTIONS FOR LOCAL BUSINESSES AND
PERSONAL BRANDS.




Peysona

ANALYTICS &
PERFORMANCE

DATA ANALYSIS &
REPORTING

KPI TRACKING (REACH,
ENGAGEMENT,
CONVERSIONS
PERFORMANCE
OPTIMIZATION

A/B TESTING

ANALYTICS &
PERFORMANCE

e COPYWRITING & CAPTION
WRITING

e AlVIDEO CREATION

e VISUAL CONTENT
DIRECTION

e TREND ANALYSIS

e CREATIVE DESIGN & VIDEO
EDITING

CORE SKILLS

SOCIAL MEDIA STRATEGY &
PLANNING

CONTENT CREATION &
PLANNING

AUDIENCE RESEARCH &
TARGETING

PLATFORM MANAGEMENT
(INSTAGRAM, FACEBOOK,
LINKEDIN)

BRANDING & PROMOTION
WEBSITE DEVELOPMENT

TOOLS &
PLATFORMS

META ADS MANAGER
GOOGLE ANALYTICS
CANVA & DESIGN TOOLS
WORDPRESS
SCHEDULING TOOLS
(BUFFER, HOOTSUITE)
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WORKED ON CREATIVE DIGITAL MARKETING PROJECTS
INCLUDING SOCIAL MEDIA MANAGEMENT, CONTENT CREATION,
SEO, PAID ADVERTISING, Al VIDEO CREATION, AND WEBSITE
DEVELOPMENT, HELPING BRANDS IMPROVE THEIR ONLINE

PRESENCE, AUDIENCE ENGAGEMENT, AND OVERALL DIGITAL
GROWTH.

L
Basiya Binda _

Best Digital
Marketing
Strategist In Kerala

Helping businesses grow online with smart digital marketing, focused advertising,

and results-oriented campaigns.




META-MARKETING
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GOOGLE ADS

o
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Campaign name ® Campaign type Impression Avg.Cost per Click Amount spent (INR)
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ST1E chks
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POSTER DESAIGNING

LITTLE STEPS, BIG ADVENTURES

KIDS

Little Steps,

Premium styles for your little one’s

very adventure.

Premium style. Unmatched comfort. Made for happy kids.

PREMIUM SOFT & DURABLE & DESIGNED
QUALITY COMFORTABLE LONG LASTING FOR KIDS

idyubarak A child’s hands
: 2 should hold pencils,
not bricks

Say NO to child labor. Say YES to education

StylePack
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Al IMAGE CREATION
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TURNING CUCKS INTO REAL RESULTS

MY GOAL AS A DIGITAL MARKETING SPECIALIST IS TO CREATE IMPACTFUL DIGITAL EXPERIENCES THAT
DELIVER REAL GROWTH AND MEANINGFUL RESULTS. | FOCUS ON COMBINING CREATIVITY, STRATEGIC
PLANNING, AND DATA-DRIVEN MARKETING TO BUILD A STRONG BRAND PRESENCE ACROSS DIGITAL
PLATFORMS. THROUGH CONTENT CREATION, PERFORMANCE MARKETING, SOCIAL MEDIA STRATEGIES,
AND CONTINUOUS OPTIMIZATION, | AIM TO HELP BUSINESSES CONNECT WITH THE RIGHT AUDIENCE,
IMPROVE ENGAGEMENT, AND ACHIEVE LONG-TERM SUCCESS IN THE DIGITAL SPACE.

basiyabinda.com
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